
Measuring Impact
Can digital technology help us understand the 
relationship between time spent on the water and 
public health? 
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Research Focus
1. Can we create apps and websites that motivate more 

people to spend more time outside more often?

2. How do we know that a communications platform 

contributed to a person’s increased time spent in nature?

3. Can we link that time spent in nature to positive effects 

on mental, physical, or public health?



About Us

Swim Drink Fish Canada 
has been working for a 
swimmable, drinkable, 
fishable future since our 
launch in 2001.

By blending science, law, 
education, and storytelling 
with technology, we 
empower millions of people 
to know and safeguard their 
waters.











Common problem

There is an assumption built into every park, beach guide, 
and tourism website: users will look at a destination page, 
decide to visit it in real life, and then go there.

How do we know this is actually happening?



Why do we need to measure?
1. To inform our tactics 

(e.g., which messages are most effective?) 
2. To inform our strategies 

(e.g., is my platform effective at all?)
3. To estimate the health and economic benefits of an 

investment in web communications 
4. To reach youth, who rely heavily on web-based 

communications for information



● 58% of Great Lakes residents never touch the water 
● We spend 90% of our time indoors and ⅓ of Canadians 

spend less than 30 minutes outside each week 
● ¼ of Canadians says that fear prevents them from being 

active outside
● Millennials are 3-times less likely to protect the 

environment than older generations

Short, frequent visits to water and 
nature are important



We integrated features into Swim Guide and Great Lakes 
Guide that would help to measure (a) whether viewing a 
destination online preceded a real-world visit and (b) 
whether the messages (image and copy) influenced the 
likelihood that a person would visit a destination in real life. 



Pilot #1: Swim Guide





Pilot #2: Great Lakes Guide





Panel Experiment: 
Great Lakes Guide

















Insight 1 2 3

Show people how to find 
nature close to home.



Insight 1 2 3

Give people a reason to 
go now.



Insight 1 2 3

Give people a sense of 
progress.



Where do we
go from here?



Discussion




